Module 4: Digital Marketing for Eco-minded Entrepreneurs

Duration: 4 hours (1 day)

Target audience: At least 10 participants, including business owners, aspiring

entrepreneurs, and individuals interested in business models focused on the protection

and restoration of migratory fish habitats in the Danube River Basin.

Delivery mode: Online lectures, case studies, assignments, and interactive discussions.

Module objectives:

s Empower participants to use digital marketing as a tool to raise awareness, educate the
public, and mobilize support for migratory fish habitat restoration.

+ Build participants’ capacity to promote eco-businesses and community initiatives that
align with Danube Lifelines’ mission: restoring connectivity, ecological integrity, and
biodiversity in the Danube Basin.

s Equip participants with content creation and campaign planning skills to communicate
science-based messages and conservation success stories.

Learning outcomes:

Develop a digital communication strategy aligned with ecological goals and the Danube

Lifelines vision.

Create compelling storytelling that explain the importance of migratory fish species and

freshwater ecosystem restoration.

Leverage social media and web tools to outline environmental impact, engage

communities, and inspire action.
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Structure of Module 4: Digital Marketing for Eco-minded
Entrepreneurs

1. Communicating for conservation: why digital presence matters

* Role of digital marketing in achieving environmental restoration goals

« Turning the story of the Danube Lifelines into a digital marketing campaign

2. Digital marketing campaigns for river connectivity and migratory fish species

protection

« Digital marketing techniques for migratory fish habitat protection and restoration (Search
Engine Marketing, Search Engine Optimization, Social Media Marketing, Video Marketing,
E-mail Marketing, Influencer Marketing)

3. Tools and channels for eco-Marketing in the Danube Basin

» Platform guide: Which channels are best for conservation awareness, business outreach,
and stakeholder engagement

« Content for cross-border cooperations

@ Activities:

¢ Icebreaker: Example of a Digital campaign for habitat connectivity

% Case Study: How to use omni-channel digital strategy to advocate businesses related to
protection and restoration of Danube river habitats

% Assignment: Create a digital marketing campaign for a business idea/concept focusing on
migratory fish habitat protection and restoration Danube

B s vnen Lifelines




	Slide 8
	Slide 9

